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The Mediating Role of Value Co-Creation Behaviors in The
Activation of the Relationship between Electronic Service
Quality and Electronic Customers Loyalty '""An Applied
Study in Minia University"

Abstract:

The main objective of this research was analyzed the mediating role of value
co-creation behaviors in the activation of the relationship between the
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electronic service quality and electronic customers loyalty applied in the
shoppers students from minia university,To achieve this objective were
determined the following four sub-goals:(1)- Identify the effect of electronic
service quality on electronic customers loyalty.(2)-Determine the effect of
electronic service quality on value co-creation behaviors.(3)-Identify the
relationship between value co-creation behaviors and electronic customers
loyalty.(4)-Determine the impact of electronic service quality on electronic
customers loyalty with the presence of value co-creation behaviors as an
intermediate variable.

The researcher selected two random samples, The first sample from shoppers
was selected through online shopping sites and electronic questionnaire was
directed to the sample through online survey internet-mediated questionnaires
and social networking sites such as Facebook,WhatsApp and Twitter,The
second sample from the shoppers students by self-interview.The sample size
was(400)shoppers and rate of response are(76,2%)respectively,The results of
this research indicated the existence of a statistically significant positively
effect of electronic service quality on electronic customers loyalty, as well as
the presence of a statistically significant positively effect of electronic service
quality on value co-creation behaviors,It also indicated a statistically
significant positively effect of value co-creation behaviors on electronic
customers loyalty,The results indicated a statistically significant positively
indirect effect of electronic service quality on electronic customers loyalty
with the presence of value co-creation behaviors as an intermediate
variable.The research suggested that can be useful recommendations to
improve electronic customers loyalty through effective applied on electronic
service  quality dimensions and value co-creation behaviors
dimensions,.Finally,identify issues for future research.

Key Words: Electronic Service Quality, Value Co-Creation Behaviors,
Electronic Customers Loyalty.
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