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The role of mobile phone customer engagement in the relationship

between brand authenticity and brand loyalty

Abstract:

The study aims to know the impact of the dimensions of brand authenticity
represented by (Continuity, Originality, reliability, Naturalness) on brand
loyalty, as well as knowing the role of customer engagement in that
relationship, through designing a questionnaire list on the Google Drive
search engine directed to phone customers. Mobile phones in Egypt were
distributed to a group of respondents on social media sites, the number of
respondents reached 420. The programs (SPSS v.28) and (AMOS v.26) were
relied upon to analyze the data and reach the results of the study. The study
showed that there is a direct positive effect of the dimensions of brand
authenticity on brand loyalty. There is also a mediating effect of customer
engagement in this relationship, and that the mediation was partial. In light of
the results of the study, the researcher put forward a set of recommendations
that help decision makers in mobile phone companies.

Key words: brand authenticity, brand loyalty, customer engagement.
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