\ I=bp /524':

Damietta University

Joal! iillll pes ibide] gai padlalailg i mall wilie bl wida dnaila y9a
] gl ot ot U6 ) el | iR Gyt AR (B
s 3418 (8 o) 9888 Ay e Jiia Cuay

dlae)

L gl puall o el 0 A1) g pla e |
Jlae Y15 la) A Jlee Y1 5 )la) and - aclise (s yde
Jaled Axals — 3 laall 4K Jalied Axals — 3l 4308
dg jlaill g dallal) & gantl g bl jall dsalel) ddaall
Jaled Aaala — 3 laall 4K
Yorr sl -GN e Sl — Ja¥) aaad) - aal )l Alaal)
:APA aUail 188 5 7 sBal) 3 g3l)

Claalall U Agmily 550 (Y4 YY) el o jul Adigd 250 jla Jla A1)
Al paibiad G Al (A Jsanal) Cailgl yie Bl sai agilaladl s 4 jadll
Anala b lacill A0S oy il g Al &g g st jall Asalad) Adaal) o) 5l 45 4l )

NeAY YooY (F(1)E daluwea

https://cfdj.journals.ekb.eg/ :ilaall Lay



https://cfdj.journals.ekb.eg/

(Y297 b o Vg cfa) Ay laill g Adall & gadl g cbuad jall dpalal) Alal)

Ldigd jmal 3¢ a1 Jla |

Joal! wilAll e Gbidke] oo ALY el il bl witia duskifa 193
Al g i Al il ond iSRS
uﬂwﬁ\&ﬁ\ 4 QJAUAJAMJQMJUA.i
udla
Lagcel il A e dnde Y Al )l (ailiadd yilul) SN s Al all s

Jseadl Cailgll ye clbidle D & padl clasall OO J gl dda)all dsdlall cul< 1)
o)l A5 Aidle Y1 Al )l pailad ¢ A8l U 5 U s agilaladl g

Lo el ol @l yrie e Ll aand sliaivd 3 jlaiul e dul ol caadie ) 3
78570 5 Y e agie Z0A € rhne sSall &y jeaall Cilaslall (s (e 33 jie YAY Lol 58
Aiaial) 40le Y1 Al ) Gaibiad (anad o) i1 3 s g Al jall il Canza gl ) oS3 (4
cel pall A o Adiadll i Y Laiy (48 ll 5 Aflaaall g ¢ padlll allall 5 JLaY)
Jsanall Gl e ey sad DUl chlalas) ¢ Adafall Zmdlall oo SIS o Chaa o S
o) 8l A 5 e ) Al (ailiad o ARl L ja Uas gy

o 4 il 3y guiil) (5 el i sl (g0 Ao gama apali () Al jall gl
3V A3V 85 S Lpaal e 4l Ll senall Ciilgd) e GlDle Y & suin ey plaia Yl
e sadllda g o 5 Gn paall J8 (o5 Lgaladin 5 4 seaall ) sll delia 2l 33 dais
el e agiladie e (Ble D dua il a2 Galil (G sl o an s 1A el 45
L5 a2 Llae ¢OaSlgtianal Al (ailiady 40le ) Alls ) aranal e derdl 5 J el
Sl Al W el e ) a9 A genall gl s e Lgie Glaall ilaiall o) 48

Alall ¢ld Gile g gall (g

L1820 Fmdl ) e Y Al ) ailad -
o) i 4 - Jsenall Ciill) cilidle) sai cilalasyl -

- Yoo¢ -



YOrY ol ¥ Ve cfa) A tadl g Adlall ¢ ganll g b all daladl Adaal)
H YT g i) Ag g 4z =) 9 o A >

Ldigd jmal 3¢ a1 Jla |

) )

O sadlusy 2 81 <l e ()8 e laia V) Jaal il Jilas 5 5 J sanall gl iy )5k
336a¥) aae o) 3 talldl Jsa (Big Data) deducall bl L Ll agaladin) JA e
Jlus of e Sz callall Jsa Yo Y€ Gle 4 Slea Sl VY, Y adi co iyl dlaial
LS ¢iSlginnall sl ¢l il ilale iy a8 J senall Ciilgd) il s e laia) Jual )
8 Ualle Gom sl 5 3eaty) 51 2l o palall 5 gl o ST S KA a5l axaiug
b A sanall agdil s () saddiing i Y ediiie (e YA s o 3 fe) il Cllee
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The role of motivation and attitudes of Egyptian university students
toward mobile advertising in the relationship between advertising
message characteristics and purchase intention

Manar Saber Zaher and Dr. Ameer Ali Shousha

Abstract

Aim of the Study: The study aimed to investigate the direct impact
of the advertising message characteristics on the purchase intention and to
test the intrinsic motivation of Egyptian university students to accept
mobile advertising and their attitudes toward it if they mediate the
relationship between the advertising message characteristics and the
purchase intention.

Study Design / Methodology: The study relied on a questionnaire
to collect data on study variables from a sample of 383 students from
Egyptian public universities: 58.4% of them are females, and 41.6% are
males.

Results: The results of the study showed a positive impact of some
advertising message characteristics (Informativeness, personalization,
credibility, and entertainment), while irritation did not affect the purchase
intention, and indicated that both intrinsic motivation and students'
attitudes toward mobile advertising partially mediate the advertising
message characteristics and purchase intention.

Conclusion: The study ended with providing a set of
recommendations for corporate marketing managers; To pay attention to
the issue of mobile advertising because of its great importance in recent
times as a result of the increase in the mobile phone industry and its
frequent use by Egyptians, especially the youth group; so marketers must
seize this opportunity to advertise their products via mobile phone and
work on designing an advertising message with the characteristics that
attract consumers, which increase the intentions of purchasing the products
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advertised through their mobile phones, which enhance the competitive
advantages of companies.

Keywords:
- Advertising message characteristics - Intrinsic motivation

- Attitudes toward mobile advertising - Purchase intention
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